
WELCOME COFFEE12.30
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NETWORKING BREAK 

NETWORKING BREAK 

CLOSING CHRISTMAS DRINK

PROGRAMME I 15 DECEMBER 2023 

HARNESSING ATTENTION TIME FOR OPTIMAL CAMPAIGN IMPACT
SEMETIS - ROBBE DESMYTTERE  -  COLLECT&GO  -  PIETER DE MOOR

PROXIMUS - YORDI CHABOT  -  ADSHOT.IO -  LAURENS JANSSENS
PROXIMUS FIBER HYPER RUN IN FORTNITE

DO WE STILL NEED SOCIAL MEDIA IN 2024?
KONTENTINO - ANAR AHMADZADA

POWERED BY

WINTER EDITION

LA SUPER GROWTH BOITE - FABIAN DELHAXHE 
HOW TO TURN LINKEDIN INTO A GROWTH LEVER FOR YOUR B2B BRAND16.10

16.35

COLOURS BY EUROPE - EXPLORING THE CHINESE SOCIAL MEDIA MARKET
ICF NEXT - VEDRANA GACINOVIC

SAMSUNG - VIDEO INTELLIGENCE
SAMSUNG - FABIO PELLEGRINI - ADSOMENOISE - PIETER JADOUL - SPACE - JONATHAN JACOBY

DIGITAL EVOLUTION: REPOSITIONING LUTOSA IN THE ONLINE LANDSCAPE
LUTOSA - LAURENT STRUBBE

FUTUREFLUENZ: AUTHENTICITY MEETS CREATIVITY
EFLUENZ - KATRIEN DE VOS


